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Project Goal: to determine the importance and effectiveness of  
professional quality graphic design and media in churches

Goals and Objectives

Project Objectives: 
1. To find out what role design/media/marketing has in churches.

2. To get professional opinions on the effectiveness design/media/
    marketing has in helping the church succeed in its goals.

3. To discover the current need in churches for professional quality
   design/media/marketing.

4. To observe how design/media/marketing is currently implemented  
    in the ministry.



How does this fit within Art and Design Scholarship?



Source: Dugdale, Juanita. “In Good Faith: Contemplating Design and Religion.”  
     Print (U.S.A.) 49.2 (1995): 50-63.

“Considering that this heritage of faith is so strong  
in our graphic past , it’s curious that so little work of 
a religious nature appears in our contemporary design 
magazines, books, or portfolios.”



We are a visual Culture
 “The major problem plaguing the Church is  
       its failure to embrace a marketing orientation  
      in what has become a marketing-driven  
      environment.”

Source: Parro, C. “Church Growth’s Two Faces.” Christianity Today 35.7 (1991): 19.



Source: Drucker, Johanna. “Who’s Afraid of Visual Culture.” Art Journal (U.S.A)  
     58.4 (1999): 36-47.

Similar Goals
 “Graphic Design as a visual form is an instrument  
       for social change.”



Source: Melheim, Rich. “Marketing and the Church.” Clergy Journal 82.9 (2006): 33-34.

The church is going downhill,
losing members to the mattress,  
the Mormons, and  the mall

Problems



90% of the U.S. identifies themselves as  
Christian, yet only half that go to church.

Source: Yancey, Philip. “Honest Church Marketing.” Christianity Today 45.13 (2001): 112.
Quote: Melheim, Rich. “Marketing and the Church.” Clergy Journal 82.9 (2006): 33-34.

 “We have the only product that matters. It’s free 
and we can’t give it away...If there’s nothing 
wrong with the message, than there’s some-
thing wrong with the delivery.”



Most church design is done by secretaries with no training.

My Research
 Overwhelmingly the current 
 state of Church design is 
 horrible due to:

 $  Money
     Staff
     Time
     Training/Knowledge
 ?  Ignorance to culture



Need time and money to research the “megachurch”
 Nooma – Chruch educational resources
 Willow Creek Church
 Saddleback Church
 Northpoint Ministry
 Hillsong Chruch Australia

What still needs to be done?



My Qualifications



Does this Matter?
 Communication is becoming more and more global   
 and everyone (including churches) must find innovative  
 ways to engage an ever-expanding audience.

Source: Dugdale, Juanita. “In Good Faith: Contemplating Design and Religion.”  
     Print (U.S.A.) 49.2 (1995): 50-63.



Misrepresentation
  “Christians are viewed as anti-homosexual, anti- 
 abortion, anti-pornography. The world sees us as trying  
 to impose our morals on them.”

Source: Yancey, Philip. “Honest Church Marketing.” Christianity Today 45.13 (2001): 112.



Controversy
 Critics see the danger in a church, called to be separate  
 from the world, emulating its techniques and customs.  
 Its principles could infect the Church’s mission/values.

Source: Parro, C. “Church Growth’s Two Faces.” Christianity Today 35.7 (1991): 19.



The REAL problem
 The problem isn’t that the church is  
 irrelevant or that it shouldn’t be  
 dabbling in marketing principles, it’s  
 that it is bland, uninteresting, sappy  
 and mindless in the way it represents  
 itself, and it needs help.

Source: Pruzan, Todd. “Angels in the Ad Field.” Print (U.S.A) 53.1 (1999): 58-63.



...but it is starting to change.




