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HOMELESSNESS
Homelessness is a major concern

in the United States. Over the 

course of a year, between 2.3 and 

3.5 million people experience 

homelessness nationwide. 



CAUSES

Lack of affordable housing

Low paying jobs

Mental illness

Substance abuse

Domestic violence

Unemployment

Poverty

Prisoner re-entry

Hunger

Economic and political systems that
fail to promote justice and equality



In the Chicago metro area, approximately 166,000 people experience 

homelessness and according to studies prepared by the University 

of Illinois and the Chicago Coalition for the Homeless in 2005, the 

average length of homelessness is between 6 and 8 months.

Lack of affordable housing is the leading cause.



Since 1995, 16,068 units of public housing have been demolished, and 

only 1,296 new units have been created. 

The wait for Section 8 vouchers is 84 months. 

The waiting list for housing choice vouchers has been closed since 1997 

and is not expected to open again until 2005 at the earliest. 

In Chicago, only 10 percent of affordable housing is met.
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In January 2003, Mayor Daley endorsed the city’s 10-Year Plan 

to End Homelessness which focuses on changing Chicago’s 

homeless services from being a shelter-based response to a 

permanent housing-based response. 

Chicago’s City Council recently approved Mayor Daley’s $5.7 

billion fiscal year 2007 budget for the plan’s implementation.



The City has already phased out 1900 emergency shelter beds and 

replaced them with more than 1500 permanent housing units and more 

than 1400 interim housing units. Since implementation of the city’s 

Street to Home Initiative that targets permanent housing opportunities 

to homeless persons living on the streets began in January, services 

have been provided to 122 unsheltered homeless and 62 have been 

moved into permanent housing.



Locally generated funds to 
support homeless services:
$8,425,853

State grants to support
homeless services:
$5,184,738

McKinney Act funds to support 
homeless services:
$ 17,171,934

Community Services Block Grant 
funds to support homeless services:
$ 1,939,375



BUT, HOMELESSNESS
WILL CONTINUE 
TO EXIST.
And the problems surrounding it will continue to persist and there will 

never be enough low income homes for all of the homeless.

What other solution could be designed to address those that continue 

to be homeless as a means of improving their life, offering hope and 

promoting self-sufficiency?



GET IN,
GET OUT

Get In, Get Out is a purely voluntary

movement that would integrate all 

populations of a community, bringing 

them together into homeless shelters 

and local community arenas on a daily 

basis in order to work side-by-side, ex-

changing ideas, knowledge, skills and 

services with the focus on relation-

ship-building and instilling a sense of 

confidence and self-sufficiency in the 

homeless and those who are transi-

tioning into permanent housing.



SF 
CONNECT SF Connect is about engaged resi-

dents volunteering their talent and 

time for the City as well as innovative 

partnerships between the private, 

public and social (non-profit) sectors.



“Ending homelessness is good for everyone. It’s good for the person

who needs a safe place to live. It’s good for business, good for neighbor-

hoods, good for visitors to our city, good for police officers, and good

for taxpayers.” 

Mayor R.T. Rybak, Minneapolis 



SF Connect takes places once every other month.

If research indicates that multiple connections are needed to invoke

trust within these different parties in order to create strong bonds and 

relationships, shouldn’t these initiatives happen more often?

Get In, Get Out would be designed to issue daily services, like those of 

SF Connect, to the homeless community given the fact that a volunteer was 

in place to initiate service. Because Get In, Get Out would operate on a 

volunteer basis, the first issue to address is...
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Step 1

Create interest and 
greater awareness

www.getingetout.org

Inform

Provoke thoughts on 
community building
and citizenship

Capture user info (email, 
zip code, skills/services)







Step 1

Create interest and 
greater awareness

Craigslist

MySpace

Word-of-mouth

Media interest

Promos (stickers, postcards, 
posters)

Incentives



TAX BREAKS
Time and money spent would equal 

a tax break. Volunteers are entitled 

to deduct expenses they incure 

in helping organizations. The IRS 

does treat some of those expenses 

as charitable contributions, as long 

as the volunteer itemizes deduc-

tions on his or her tax return. 



Step 2

Respond to and
organize interest

getin_getout_neighborhood@yahoogroups.com

Message posting

Member profiles (volunteers and homeless)

Calendars

Files

Moderators





Step 3

Get In!



By creating face-to-face experiences and working relationships within 

individual communities, a synergy could form, narrowing the disparate 

gap between different populations in our society. As volunteers be-

came more involved with the homeless and the homeless become more 

involved with their community, relationships would be established, cre-

ating a foundation for change that could be assessed and monitored on 

a personal level. 

Educating and servicing the homeless could instill greater personal 

confidence and a healthier lifestyle in homeless individuals which, in 

turn, could promote a more optimistic attitude which could then lead to 

greater opportunity and ultimately, self-sufficiency.



THANK YOU


